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Unit-1. Advertising: Meaning, Definition, Historical Development, Social

and Economic benefits of advertising, Types of Advertising.
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| Unit-2. Product advertising- Target Audience, Brand Image, Advertising

Strategies. Media Selection- News Paper, Radio, Television, Outdoor,

Strategics Planning, Media Budget, Campaign Planning.
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Unit-3. Copy Writing and Advertising. Production Techniques-Print,

Radio, Television, Film, Outdoor, Ideation, Visualization, Use of
Computer, Copy Creation.

13

ShTe 4. [ASTUT 3 2y, Bl T, g A, IR AR FHS Mo,
e et |
' Unit-4. Research in Advertising, Copy research, Market research, Market

J and its segmentation, Sales Promotion.
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